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Professionalism is the barometer by which excellence is measured. It drives success in the face of challenge and sets entities apart as thought leaders worthy of emulation. Through the ICF International Prism Award, the ICF honors organizations that have enhanced performance standards and business achievement through their commitment to coaching as a leadership strategy. First presented in 2005, the ICF Headquarters adopted the award concept based on a model developed by the Greater Toronto ICF Chapter.
Since the establishment of the ICF International Prism Award, its recipients have stood above the rest in terms of their effective use of coaching and documented return on investment (ROI) and/or return on expectations (ROE). If you know of an organization that is utilizing an efficient initiative for coaching and experiencing outstanding ROI or ROE, nominate them for the 2011 ICF International Prism Award.
This year’s award will be presented during the 2011 ICF Annual International Conference, September 24-26, 2011, in Las Vegas, Nevada, USA. The deadline for 2011 ICF International Prism Award nominations is 5 p.m. (New York), Monday, July 11, 2011.
ICF International Prism Award Selection Criteria: 
· Effectiveness – How has the coaching initiative been effective in achieving the intended goals and purpose? 
· Impact – How has coaching improved the culture of the organization? 
· Strategic Significance – How has the initiative addressed significant issues within or for the organization? 
· ROI/ROE – What are the tangible results/the proven return on investment or return on expectations for the organization as a result of the coaching initiative? 
ICF International Prism Award Nomination Eligibility Criteria:
· The organization must be nominated by a coach who is an ICF Credentialed member in good standing, as specified by the ICF bylaws.

· The organization may be located in any country or state.

· Any size of organization is eligible. 

· Public and private sector organizations are eligible.

· The coaching initiative is used as a leadership strategy for leadership development at any level in the organization or for organizational culture change. 

· The coaching initiative must have been in effect for at least 18 months, so that tangible results can be demonstrated.

· Senior leadership engaged in setting strategic direction of the organization is actively championing coaching and actively involved in the initiative.
· A representative of the organization is required to be available to answer questions during the selection process, and be willing to participate in the award ceremony at the ICF Annual International Conference in Las Vegas, Nevada, USA. 
· Organizations previously awarded the ICF International Prism Award are required to wait one year between nominations. 

· Coaches may nominate more than one organization in the same year.

The coaching initiative can include any/all of the following: 
· One-on-one coaching;
· Group/team coaching;
· Coach training for managers; and/or
· Other supportive coach training initiatives.  

ICF International Prism Award Nomination Eligibility Criteria Continued:

Deadline for Nominations
Completed nomination forms may be e-mailed to icfpr@coachfederation.org by 5 p.m. (New York), Monday, July 11, 2011. Please include “International Prism Award” in the subject line. You will be notified about the receipt of your nomination form. 

Participation in Testimonial Advertisements 
ICF International Prism Award recipients and award nominees may be offered the opportunity to be featured, free of charge, in future advertisements included in various reputable publications read by top-tiered CEOs and other business professionals throughout the globe. These advertisements will result in immense publicity to your organization, as it will be exposed to a global audience of top business executives in all fields. Organizations do not need to agree to participate in order to apply for the ICF International Prism Award.
With this privilege, the ICF must have your full understanding and agreement of what is needed for these advertisements. Possible advertisements will highlight your organization, as well as the International Coach Federation, and focus on topics such as ROI/ROE and “how and why coaching works.”  

If the organization being nominated is interested in participating in potential advertisements, please include the following materials with this application:  
· A high resolution photo of the organization’s CEO; and
· A quote from the organization’s CEO focusing on how coaching is benefiting the company and the ROI/ROE from coaching realized.
Please note that participation in not required but by forwarding these materials, the organization being nominated grants to the ICF permission to use these materials, in whole or part, in advertising and promotional efforts of professional coaching throughout the world. The ICF will retain full creative control of all advertising and promotional efforts and will be responsible for deciding in what publications and promotional pieces these materials will be utilized. 
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            2011 ICF International Prism Award Nomination Form 
Format Guidelines: Applications will be accepted in Microsoft Word, or a similar program, using standard business font and size. Please keep your application’s format simple, clear and concise.

Part One
1. Nominating Coach’s Details:
· Coach's Name (s):
· Coach’s Business/Organization Name:

· Coach’s Phone Number:

· ICF Membership Number(s):

· ICF Credential(s):

 

2. Nominee Details: 

· Name of Organization:

· Address of Organization:

· Industry Sector (public, private): 

· Number of Employees:
· Annual Revenue:

· Start Date of the Coaching Project:

· Status of the coaching project – is it active at this time?
3. Please describe the coaching initiative in 500 words or less, including services or products that the 
coach(es) provided for this organization (descriptions of the initiative including: the actual process of 
creating this initiative that produced a ROI and/or ROE; any models or tools used; and the philosophy and

approach of the coaching interventions.).
4. Describe why you are nominating this organization in 500 words or less, i.e. share how the organization meets the award criteria (effectiveness, impact on organizational culture, strategic significance and ROI/ROE) and why it should be recognized.

For the purpose of answering the below questions, coachee satisfaction survey findings are not considered a return on investment or expectation, thus are not an indicator of overall effectiveness. Applicants are asked to document what specially changed in an organization due to the coaching initiative.
5. List the organization’s key business/organizational goals, needs or priorities that the coaching initiative 
addresses (i.e. employee retention, leadership development, conflict reduction and/or minimized conflict 

resolution time, enhanced teamwork, strategic business goals, etc.).
6. Please describe how the coaching initiative has been effective in achieving the intended goals and purpose. Give three specific examples.
7. Describe the affects that the coaching initiative had on the organization by listing at least three tangible results, including percentage of increase or decrease, of utilizing coaching within the organization (i.e. employee turnover decreased five percent, potential internal management candidate pool increased by seven percent, costs reduced by $5,000, profitability increased by 8 percent, etc.).
8. List any key performance indicators (KPIs) the organization used to measure and evaluate the results of the coaching initiative (i.e. new customers acquired, turnover reduction, profitability, supported organizational strategy, improved corporate culture, etc.)?


9. Has the organization experienced a tangible financial gain as a result of the coaching initiative?  Please use the following formula and provide return on investment in the form of a percentage, if so. For example, a company that gained $50,000 USD as a result of a coaching initiative that cost $25,000 USD, would have an ROI of 100 percent based on this formula. 
       (Gain from investment – Cost of investment)
                            Cost of investment 
10. Has the culture of the organization been impacted (through better communication, enhanced leadership skills and/or better teamwork, etc.) by the coaching initiative providing a return on expectations? If so, then how? 
Part Two 

1. Please provide the following information for all coaches working on the project:
· Coach’s Name: 

· Coaching Credentials:
· ICF Credential:

· ICF Member: Yes or No

· Select one:  

___ Internal – professional coaching only/sole responsibility is to coach people who do not report to them;

___ Internal – manager as coach/people who coach those who report directly to them; or 


___ External

· Background/training:

2. Identify the person or people who champion the coaching initiative and their role(s) in the organization.
· Name:
· Position/Title: 

· Phone Number: 

· Email: 
3. How many people or departments within the organization receive coaching/were involved in this coaching initiative? 
· Number of coaches: 
· Number of coachees/clients: 
· Number of departments: 
4. Identify the contact person for the organization whom the selection committee can interview about the coaching initiative. A senior sponsor contact and a contact responsible for setting strategic direction for the organization may be the same person. 
Senior sponsor contact:
· Name: 

· Position/Title:

· Phone Number: 

· Email:
Contact responsible for setting strategic direction for the organization (if different than Senior sponsor 
contact):

· Name: 

· Position/Title:

· Phone Number: 

· Email:
X     100 
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